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1 Define market promotion. Discuss objectives of Market 14
Promotion.
OR
1  What is market promotion mix ? Discuss factors affecting 14
market promotion mix.

2  Define advertising. Explain in detail various advertising 14

media.
OR
2 What is sales promotion ? Discuss methods of sales 14
promotion.
3  Write a detailed note on physical distribution. 14
OR
3  What is channels of distribution ? Discuss factors 14

affecting channel decisions.

4  Define marketing research. Explain process and limitations 14
of Marketing Research.

OR
4  What is data ? Explain various sources of data. 14
5 What is case study ? Discuss role of case study in 14
management education.
OR
5  Discuss the guidelines to conduct the case study. 14
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